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Response to Discussion: 

[bookmark: _GoBack]After reviewing the perceptual map, as a new car manufacturer, I will make cars that are very economical (low score on Luxury/Economy scale) but appeal more to the Family category. This is because there is a potential market niche in the bottom right quadrant. The two products (Vauxhall Insignia and Volvo V60) are family cars but average on the luxury/economy. Toyota Aygo is very economical but does not appeal to the Family category. Therefore by perceiving economy as a critical factor on the market, and also given that competition is high on Sporty cars, the most prudent decision is make cars are both low-cost/low fuel but also appeal in the family category. In my view, that represents an unmet market gap that can be filled. 
